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People & Planet – A Greif Sustainability Synopsis

Company Overview
• Name of Company / Organization
– Greif (NYSE: GEF, GEF.B) is a world leader in industrial
packaging products and services.
• Greif produces steel, plastic, fibre, flexible and
corrugated containers, packaging accessories and
containerboard. Greif also provides blending, filling
and packaging services for a wide range of industries.
– Greif Tonawanda is a Fibre drum producer

• Industry
– Industrial Packaging

Company Overview
• Corporate Vision / Mission
– Sustainability is a pillar of The Greif Way and plays a key
role in driving our business strategy, management and
operations.
– Our primary objective at Greif is to continue to be the
world leader in sustainable industrial packaging products
and services. Essential to meeting this objective is the
integration of sustainability all through our operations.
• Greif Tonawanda Plant Vision
– To be a sustainability leader within Greif and a good
corporate citizen within the Western New York community

Corporate Social Responsibility – packH2O

• For people in water-stressed regions, packH2O is a life-changing
alternative to buckets and jerry cans designed to carry water home
• Where it all started:
• While in Haiti just after the 2010 earthquake, Greif CEO David Fischer
realized that dirty, heavy jerry cans and buckets being used to carry
water represented the Achilles’ heel of the effort to provide safe, clean
water in the developing world.

ZWTLF - What Is The Initiative
• Greif’s global goal: Zero Waste To Land Fill (ZWTLF) by the
end of FY2020.
– Specifically, to have no waste from the offices or our operations
transported to landfill by the end of FY2020
– After validation of baseline data will establish Greif/plant goals for
each fiscal year

• Why is this initiative important to Greif?
– Operational cost reduction
– Commercial advantage
– Reduce our environmental impact
– Associate morale

– Community improvement

Overall Zero Waste Strategy
• ZWTLF is an initial
step to a broader
goal of Zero Waste


This includes zero
land fill, zero waste
water treatment,
and zero emissions

• Each scope of the
Zero Waste
initiative will
expand our
“green” footprint
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Environmental Improvements – Greif Tonawanda
• Ecosystem Improvement
– Planted new trees around the plant [carbon emission reduction]
– Installed a 50 KW solar system [alternative energy]

Environmental Improvements – Greif Tonawanda
• Energy Excellence
–
–
–
–

New Variable Speed Compressor system [electrical reduction]
Outside LED lighting [electrical reduction]
Motion & Light sensors [electrical reduction]
Installed (6) De-stratification fans [natural gas reduction]

Sustainability Journey – Greif Tonawanda
• Synopsis: Greif Tonawanda is active in the following
sustainability initiatives:

– Energy Reduction / Unit
• Electrical & Natural Gas
– Achieved 13% reduction from FY2008 baseline to FY2015

– Waste Water & Use Reduction
– Zero Waste to Land Fill
• Greif Tonawanda achieved greater than 90 percent
waste diversion from landfill(s)
– Baseline FY2008 to FY2014

Goals / Metrics – Greif Tonawanda
• Energy

– Goal: 20% reduction per unit by FY2020 {Using FY2008 as
our baseline}
• Electric {kWh / unit}
• Natural Gas {kWh / unit}

• Water Usage
– Goal: 15% reduction per unit by FY2020 {Using FY2014 as
our baseline}

• Zero Waste To Land Fill
– Goal: 100% production & office waste diversion by FY2020
• Solid Waste {in metric tons} / unit

Future Initiatives – Greif Tonawanda
• Life Cycle Analysis Research – Fibre Drum Value Chain
– In conjunction with the New York State Pollution Prevention
Institute (NYSP2I)
• The research will look at both the life cycle analysis of Greif
Tonawanda’s fibre drum(s) from a cradle-to-grave and cradle-tocradle perspective
– But also, the research will also look at the economics of
applying the concept of circular economy to this product line

Future Initiatives – Greif Tonawanda
• National Material’s Marketplace
– The United States Materials Marketplace launched as a pilot project in
the summer of 2015 to test the feasibility of a national exchange where
traditional and non-traditional industrial waste streams could be
matched with new product and revenue opportunities.
– The Marketplace leverages the expertise and networks of three founding
partners: The US Business Council for Sustainable Development (US
BCSD), the Corporate Eco Forum (CEF), and the World Business Council
for Sustainable Development (WBCSD).

– Greif was an active participate in the pilot
program that just ended in 2015

• 23 participating companies in the pilot

